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Passion Qualifies – EMG 2008 in Malmö
The City of Malmö has held the first ever EMG. The holding of the EMG was 
not without problems, but the city has helped to create a platform for the 
future development of an event that both personifies and reinforces the 
international, social and health-promoting significance of sport: sport for 
the whole of your life.

For ten days the City of Malmö played host to an event that involved 
excitement, drama, joy and a major confirmation that sport and chal-
lenges are there for the whole of your life. From the opening football 
match between the Swedish team that finished third in the 1994 World 
Cup and the Danish European champions from 1992, to fantastic sporting 
competitions in which more than 700 participants competed for medals. 
We witnessed a thrilling handball final between Denmark and Slovenia, 
which ended with the former world champions facing a penalty shoot-
out. Archers, rugby players, wrestlers, badminton players and squash 
players met at the Games Centre area at Malmö Stadion. For a number 
of days the streets of Malmö were filled with European guests aged 35 or 
over wearing tracksuits and carrying EMG rucksacks. 

EMG 2008 attracted about 4,300 competitors and companions to Malmö. 
This was far fewer than expected, but those who did attend awarded 
Malmö high marks as a destination and event venue. Well organised 
sporting competitions, a large number of fantastic volunteers and late 
summer warmth and sunshine meant that everyone involved left with 
great memories. Thank you very much indeed to everyone who made it 
all possible.

The baton is now passed on to Lignano in Italy, where the EMG will be 
held in 2011.

Bo Sjöström
Director of the Leisure, Recreation and Sport Administration, 
City of Malmö
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Between 29 August and 7 September 2008 the very first European Mas-
ters Games (EMG) were held in Malmö, using the World Masters Games 
(WMG) as a template.  

The World Masters Games (WMG) is an international, multi-disciplinary 
sports event that was first established in Toronto, Canada in 1985 and has 
been held every four years since then. The World Master Games is the big-
gest sporting event in all categories, and brought together 21,600 people 
taking part from 89 countries in Edmonton in 2005. Sydney, which plays 
host in 2009, is expected to attract 35,000 participants.

The vision is that these continental games shall complement the world 
games, so that there is a major international Master Games held every 
other year. So the launch took place in Malmö in 2008, and the second 
EMG is already planned to take place in Lignano, Italy. 

What differentiates the Masters Games from other sporting competitions 
is the scope of the event, the number of sports involved, the fact that the 
games are aimed at an older target group and the emphasis on the social 
aspects of the event.

Fundamental concepts
The Masters Games are open to all who have reached the minimum age 
of 35. There are no demands in terms of standard, and former champions 
compete alongside people who engage in sport for fun. The Masters Ga-
mes do not have a championship status, and although it is an internatio-
nal competition, the participant does not represent his/her country, but 
only himself/herself or his/her sports association/club. The fundamental 
values can be summarised as follows: 
•	 To	launch	the	philosophy	“Sport	For	Life”	and	“Sports	For	All”.
•	 To	be	a	strong	driving	force	for	a	positive	attitude	towards	sport,	
 physical well-being and health.
•	 To	offer	participants	a	broad	range	of	options	in	an	open	sporting	
 event in a multinational environment. 
•	 To	encourage	participation	regardless	of	gender,	race,	religion	or	
 sporting status. 
•	 Through	their	commitment,	participants	shall	become	role	models	
 for younger people and show that sport for competition/exercise is  
 possible throughout your whole life.

1. International & European Masters Games
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In spring 2006 the City of Malmö was awarded the multidisciplinary 
sporting event the European Masters Games (EMG). The first EMG was to 
be held over ten days between 29 August and 7 September 2008. The 
main targets defined for EMG 2008 were:

•	 To	become	one	of	the	biggest	sporting	events	in	Europe	in	terms	of	
 the number of participants and number of sports. 
•	 To	create	an	event	that	provides	Malmö,	Skåne	and	the	Öresund	
 region with lasting added value. 
•	 To	make	sure	the	games	leave	behind	life-long	memories	in	the	way	
 participants and companions are treated. The games shall be 
 characterised by joy, fellowship and high quality in all respects. 
•	 To	create	positive	media	awareness	of	EMG	2008.
•	 To	create	a	positive	economic	outcome	for	Malmö,	Skåne	and	
 Sweden through increased consumption and tourism.

The organisers of EMG 2008 faced a number of challenges, the most 
significant of which were:

•	 To	sign	up	interested	sports	organisers	from	a	large	number	
 of sports.
•	 To	market	and	recruit	participants	for	a	new	event	in	a	relatively	
 short time.
•	 To	market	the	event	nationally	and	internationally	with	limited	staff	
 and financial resources.
•	 To	set	up	a	stable	network	of	groups,	organisations	and	companies	
 that could help to strengthen the event both before and during the 
 competitions.

When the competitions began, 18 of the original 28 sports were included 
in the programme. Around 3,500 competitors and companions had regis-
tered. In total, EMG 2008 in Malmö was visited by around 4,300 people, 
most of whom were very satisfied with the competitions and the event as 
a whole, and more than 83% of respondents were either satisfied or very 
satisfied with Malmö as a destination. Revenue for the tourist economy 
was SEK 16.7 million for EMG 2008, but because of the lower number of 
participants, the event itself reported a deficit of SEK 3.5 million. 

The defined target of 10,000 participants was thus not achieved, and the 
main reasons for this were:
•	 That	the	brand	was	unknown.
•	 That	it	was	the	first	time	the	EMG	had	been	held.	
•	 That	it	was	difficult	to	reach	out	into	the	European	market.
•	 That	the	registration	system	was	difficult	and	alternative	ways	of	
 registering were too late in getting started.
•	 That	the	participation	fee	was	too	high.
•	 That	there	was	resistance	towards	and	scepticism	about	the	event,	
 both in the national and international sporting movement and in 
 the City of Malmö. 
•	 That	the	competitions	did	not	have	any	mass	media	interest.
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96 % av de medföljande var nöjda med destinationen Malmö och även de 
övriga faktorerna värderades högt bland de medföljande. Även här är den 
faktor som fick lägst medelvärde (5,6) och högst andel missnöjda utbudet av 
boendeanläggningar.  
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2. Summary of EMG 2008
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De medföljande var över lag något nöjdare än deltagarna själva. Mest nöjda 
var de med Games Center som fick ett medelvärde på 6,1 på den sjugradiga 
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Key figures
Key figures Target Actual outcome

Number of participants 10,000  3,022
Companions 2,000     500
Volunteers 2,000     750
No. of countries repr. 45       45
No. of sports  28       18
Sponsorship revenue 750,000  530,000
Budget Break even Deficit of SEK 3.5 million
Profit for tourist economy SEK 60 million SEK 16.7 million

Evaluation
A survey into the tourist economy was conducted during the EMG by Tu-
rismens Utrednings Institut [Tourism Survey Institute] on behalf of Mal-
mö Tourism. A digital questionnaire (questback) was sent out by email 
to participants and companions in connection with the EMG. Evaluation 
meetings were conducted with all sports organisers in the weeks follo-
wing the games. Even those sports organisations that chose not to run 
their planned competitions were interviewed. Evaluation meetings were 
also conducted with all partners. The views of volunteers came forth via 
the sports organisers and through meetings and a basic questionnaire. 
The results of the evaluations are contained partly in the text, and also as 
an appendix to the report. 
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3.1 European Masters Games Association (EMSA)
The party that took the initiative for the International Masters Games 
is the International Masters Games Association (IMGA), which was 
founded in 1985. The IMGA is a member of General Association of 
International Sports Federations (GAISF) and holds its annual gene-
ral meeting during the GAISF’s conference. The IMGA is recognised 
by	 the	 International	Olympic	Committee	and	has	 its	head	office	 in	
Lausanne, Switzerland. 17 international special sporting associations 
are members of the IMGA.

The European Masters Sports Association (EMSA) was formed in 
2002 and is the first continental sporting organisation in the masters 
movement. The main aim of the EMSA is to increase interest in the 
masters movement in Europe and to organise the European Masters 
Games	(EMG)	every	four	years.	The	EMSA	has	its	registered	office	in	
Vienna, Austria and the board consists of seven members, two of 
whom are also members of the IMGA’s board.
 

3.2 EMG 2008 
The City of Malmö’s Leisure, Recreation and Sport Administration sig-
ned an agreement with the EMSA in spring 2006 and thus assumed 
ultimate responsibility for holding the EMG. The City of Malmö’s Lei-
sure, Recreation and Sport Administration concluded an agreement 
with	 Skånes	 Idrottsförbund	 [Skåne	 Sports	 Association],	 which	 as-
sumed responsibility for the sporting competitions and for being a 

contract party with the sports organisers (clubs, alliances of clubs, 
special	district	associations	or	special	sporting	associations).	Skånes	
Idrottsförbund’s task was to guarantee which sports would be invol-
ved as well as the running of the various competitions. The City of 
Malmö’s	 Leisure,	 Recreation	 and	 Sport	 Administration	 and	 Skånes	
Idrottsförbund assumed joint responsibility for the appointment of 
members to the project’s steering group.

3.3 Steering group
The steering group had overall responsibility for the project’s finan-
ces, organisation, EMSA reporting and contract follow-up, general 
security and emergency plan. The chairman and convenor of the ste-
ering group was the Director of Leisure, Recreation and Sport Admi-
nistration. The steering group (2006/07) consisted of representatives 
from the Leisure, Recreation and Sport Administration, the Culture 
Department, Malmö Tourism and the Streets and Parks Department, 
as	well	 as	 Region	 Skåne,	 the	 County	 Council,	MISO	 [Malmö	 Sports	
Associations’ Cooperation Organisation]/MIP [Malmö non-profit 
organisation]	and	Skåneidrotten.	The	 intention	was	that	 the	admi-
nistrative departments would assume responsibility for measures 
relating to the city’s duties as host, including co-ordination, provision 
and	staffing	of	sporting	facilities,	logistics,	communication,	general	
visitor service, social events and marketing of the city. In order to be 
better able to monitor the progress of the project, at the end of 2007 
it was decided that the steering group should consist of the Director, 

3. Organisation
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EMSA

City of Malmö

Steering Committee

EMG	Offi		ce

Media

28 LOC 

Sports sponsors
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Referees

Results 

Ansvarsfördelning	EMG	2008	Malmö	Stad	(MS),	Skåneidrotten	(SI)

Sponsors Volunteers

Transport

Opening / Closing Ceremonies

Social events

MarketingSports & Venues Participant Services

Finance Referensgrupp

Leisure, Recr & Sport Admin Skåne	Sport	Assoc

Finance Manager and Events Manager of the Leisure, Recreation and 
Sport Administration, together with the Association Manager, Fi-
nance	Manager	and	Project	Manager	of	Skåneidrotten.	The	previous	
project group became the project’s reference group.
 

3.4 Finance group
The finance managers of the Leisure, Recreation and Sport Adminis-
tration	 and	 Skåneidrotten	were	 jointly	 responsible	with	 the	 EMG’s	
Project Manager for budget follow-up and the presentation of finan-
cial matters to the steering group. 

3.5 EMG office
The operational work in the project organisation was shared between 
the City of Malmö’s Leisure, Recreation and Sport Administration and 
Skåneidrotten	as	shown	in	the	figure	below.	Two	project	managers	
were responsible for all work until spring 2007, when an assistant 
was hired. In October 2007 a project manager was hired. The ope-
rational work was divided into the three main areas Sport/Venues, 
Participant Service and Communication/Marketing, for each of which 
a project manager assumed responsibility. 

Another assistant was hired in spring 2008 on a part-time basis, and 
was supplemented by hourly-paid staff in the final months of the 
planning phase and during the course of the actual event. During the 

period	 of	 the	 EMG	both	 Skåneidrotten	 and	 the	 Leisure,	 Recreation	
and Sport Administration assigned some staff to the project. 

The	 EMG	 office	 was	 based	 in	 the	 Leisure,	 Recreation	 and	 Sport	
Administration’s premises on Stadiongatan, Malmö.

3.6 Sports organisers
Each sports organiser had its own organisation with responsibility for 
planning,	marketing,	recruitment	of	officials/volunteers	and	running	
the competitions. Each sports organiser had a competition manager 
during both the planning and implementation phase, with responsi-
bility	for	dialogue	with	the	EMG	office.

3.7 SportingPulse
The International Masters Games Association has a partnership with 
the Australian company SportingPulse for registration and accredita-
tion systems. One element of the agreement with the EMSA was that 
this system also be used for EMG 2008. A consultant from Sporting-
Pulse offered service and support to the project organisation and was 
also on site in Malmö before and during the course of the EMG. 
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4. Communication
The results from two workshops with various interested parties in autumn 
2006 formed the basis of the EMG’s communication and marketing plans. 
The challenges identified were that the EMG was an unknown event in 
Europe and that it would only be held on one single occasion in Malmö. 
The brand needed to be built up and communicated. It was confirmed, 
among other things, that it was important to highlight the potential scale 
of the event – the number of participants and the number of sports – in 
order to be attractive to both participants and other target groups. 
 
4.1 Marketing

4.1.1 Target groups
The focus of all marketing was on participant recruitment. The prima-
ry target group for all marketing was active veteran athletes within 
the 28 special sports associations, and the main responsibility for 
reaching the target group lay with sports organisers, with financial 
support from the main organisation. Other target groups that were 
identified were:
•	 Sports	associations	and	clubs
•	 Members	of	sports	associations	and	active	people	in	athletes’	net-
works
•	 People	who	engage	in	sport	for	fun
•	 The	general	public
•	 Media
•	 Partners	within	the	region	and	the	municipality
•	 Business

4.1.2 Message
Comparisons with the World Masters Games (WMG) were important. 
It was also important to highlight the social and sporting nature of 
the	event.	The	EMG’s	motto	“Passion	Qualifies”	was	kept	 in	English	
and aimed to encourage everyone to get involved. Other messages 
were highlighted to market the EMG:
•	 an	opportunity	to	take	part	in	an	international	competition,	
 even if you are not an elite sportsman
•	 the	scale	of	the	event	(number	of	participants,	number	of	sports)
•	 writing	history,	the	first	ever	European	Masters	Games
•	 fellowship,	the	social	events	in	connection	with	the	competitions
•	 the	chance	to	visit	the	Öresund	region	and	discover	Malmö,	Skåne	
 and Copenhagen.

4.1.3 Strategy
The sports organisers had a large responsibility for marketing and 
participant recruitment. The sports organisers themselves defined 
the estimated number of participants, and recruitment was to be pri-
marily from within their own ranks. The EMG’s project organisation 
was responsible for arranging marketing aimed at the general pu-
blic and for providing the organising associations with support and 
assistance and paying for the marketing initiatives (printed matter, 
advertising, travel, events). 

4.1.4 Sport-specific marketing
The sports organisers’ marketing initiatives consisted primarily of 
mailshots (by post and email), advertising and writing articles in 
sports magazines and on websites, as well as taking part in various 
masters/veterans’ competitions in Europe during 2007/2008. The In-
ternet was the most important communication channel for raising 
awareness on a broad front, and the aim was that EMG 2008 banners 
should be displayed on both national and international websites. The 
sports organisers also assumed responsibility for ensuring that EMG 
2008 was included in relevant event calendars. According to the sur-
vey conducted into the tourist economy (TUI 2008) 59% of respon-
dents learned about the EMG via the Internet and 41% through their 
association or sports organisation.
  
The sports organisers’ own marketing can be summarised as follows: 
•	 Email	mailshots
•	 Postal	mailshots
•	 Advertising	in	sports	media	(printed	and	digital)
•	 Involvement	at	events	and	championships
•	 Targeting	of	key	people	and	organisations	in	Europe

4.1.5 Promotional and decorative materials
Other marketing materials that were produced for use both before 
and during the competitions consisted of:   
•	 Roll-ups	 	 	
•	 Banderols	with	the	lettering	“European	Masters	Games	2008”	
•	 A4	posters	 	
•	 A3	posters	 	
•	 Flags	 	
•	 Games	Centre	bunting

4.1.6 Marketing aimed at the general public
It was the main organisation’s responsibility to market the EMG 
towards the general public and to create awareness of the event. The 
marketing initiatives undertaken were: 
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7 % hade besökt Malmö stads hemsida (www.malmo.se) och ca 40 % hade 
besökt EMG:s egna hemsida inför besöket i Malmö. Bland de utländska 
besökarna var Internetsidor de vanligaste informationskällorna, såväl EMG:s 
hemsida som övrigt Internet användes av dem.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Då respondenterna fick i uppgift att betygsätta evenemanget EMG var det 
”arenornas lämplighet” som fick högst omdöme av deltagarna. Var tionde 
deltagare var missnöjd med ”helhetsintrycket av EMG”, vilket av många 
förklaras med att det var för få deltagare4.  
 
För samtliga betygsfrågor har en sjugradig skala använts där 1 motsvarade 
mycket dåligt och 7 motsvarade mycket bra. I följande diagram visas 
andelarna nöjda (de som svarat med något av alternativen 5-7), andelen 
som var varken nöjda eller missnöjda (alternativ 4) samt de som varit 
missnöjda (svarsalternativ 1-3). Utöver detta visas även medelvärdet för 
varje faktor till höger om diagrammen. 

 

 

 

                                                

4 Se bilaga 1 – ”Kommentarer om EMG” för respondenternas kommentarer fördelat 
på bedömningsfaktor.  
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•	 Advertising	in	Sydsvenskan,	Metro,	City,	punkt.se
•	 Advertising	in	Svensk	Idrott,	Vasalöparen,	Friskispressen,	
 Friskare företag (appendix in Dagens Industri) 
•	 Advertising	in	calendars	of	events	
•	 National	in-store	campaign	together	with	Team	Sportia
•	 The	Malmö	Festival	(EMG/football	stand)
•	 Valentine’s	Day	–	handing	out	of	boxes	of	sweets	and	flyers	
 Malmö city centre
•	 Distribution	of	flyers	at	major	sporting	events,	e.g.	the	Vasaloppet	
 skiing race, the Stockholm Marathon, the Göteborg Half Marathon,  
 the Vätternrundan cycle challenge
•	 Posters	in	Malmö	city	centre
•	 Radio	advertising	on	Favorit	104.7
•	 Communication	to	employees	of	the	City	of	Malmö	
 (intranet, staff newsletter)
•	 Editorial	text	in	Vårt	Malmö	[Our	Malmö]
•	 During	the	EMG	–	flyers	handed	out	every	day	in	the	square	to	
 entice guests to the Games Centre – striped car

4.1.7 Early bird
Participant registration started at the end of November 2007. An 
“Early	bird”	gift	was	promised	to	those	who	registered	before	the	end	
of March. During May a number of competitions were organised for 
those who had registered, e.g. a draw for a heart rate monitor, an 
EMG T-shirt, a gift voucher for the SAS shop, a Team Sportia gift vo-
ucher and a gift voucher for a weekend at Häckeberga Slott. 

4.1.8 Ambassadors
The aim was to have both national and international ambassadors for 
the EMG. They could be former elite sportsmen, well-known figures 
or people who simply exercise for fun. Together with Team Sportia, 
eleven well-known figures were used to take part in advertising and 
in-store campaigns in February/March. These people, who included 
Patrik Andersson (former captain of the Swedish national football 
team), Gunnar Larsson (gold medal winner, swimming 1972 Olym-
pics), Annette Börjesson (former member of Swedish national teams 
in football and badminton), Björn Ranelid (author) and Annette Jo-
hannesson (former world champion in bowling), also became EMG 
ambassadors and were involved during the spring both at events and 
in advertising to market the EMG.    

4.1.9 Profile material
A range of EMG profile products was developed together with Profile 
Professionals. This consisted of profiled products for participants – 
rucksacks	and	key	rings,	as	well	as	jackets	and	sweaters	for	officials.	
A product range consisting of T-shirts, pique tops, hooded jackets, 
caps,	etc.	was	developed	 to	be	 sold	during	 the	event.	“Giveaways”,	
including pique tops, jackets, pens, mugs and boxes of sweets, were 
used to market the event. 

4.2. Communication
4.2.1 Website
The website was EMG 2008’s most important communication tool, 
and it was here where there was the biggest opportunity to market 
EMG	2008,	Malmö,	Skåne	and	the	Öresund	region	on	a	broad	front	
and on an international scale. The language of the website was Eng-
lish throughout, with some information translated into Swedish, Ger-
man and French: The intention was that the website should:
•	 Have	a	profile	that	was	graphically	in	line	with	the	rest	of	the	
 marketing material.
•	 Be	updated	continuously	and	contain	all	necessary	participant	
 information. 
•	 Have	free	links	from	associations,	clubs,	federations	and	other	
 websites with sporting relevance. 
•	 Have	free	links	from	the	City	of	Malmö,	Korpen,[Swedish	
 Federation for Company Sports and Swedish Sport For All 
	 Association],	Region	Skåne	and	all	partners	of	EMG	2008.

According to the questionnaire, about 60% of competitors felt that 
the website was good or very good, while 15% thought that it was 
poor or very poor.

4.2.2 Newsletters and press releases
The intention was that awareness of and a positive attitude towards 
the EMG should generate more participants for the EMG, and it was 
important to provide information in various ways about what was 
happening and how work was proceeding. Newsletters and press re-
leases were distributed via email.
•	 The	newsletters	were	written	in	Swedish	and	English	and	went	
 out to competition organisers, local and international press, daily 
 newspapers and trade journals, the EMG organisation, the EMSA, 
 the IMGA, international contacts and to everyone who ordered the 
 newsletter via the website. The newsletter was written and distri-
 buted by the organising committee.
•	 The	sports	assumed	responsibility	for	ensuring	that	other	specific	
 sporting contacts received the newsletters.
•	 The	press	releases	took	their	content	from	the	newsletters,	but	
 were adapted according to media requirements. The organising 
	 committee,	Skåneidrotten	and	the	Leisure,	Recreation	and	Sport	
 Administration were jointly responsible for press contacts.

4.2.3 Other printed material
•	 EMG	programmes	were	handed	out	in	connection	with	accredita-
 tion, and were distributed to 250,000 subscribers as an insert in the  
 Sydsvenskan newspaper on 25 August. 
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•	 Participant	handbooks	for	each	sport	were	handed	out	in	
 connection with accreditation. 
•	 A	volunteer	handbook	containing	information	and	regulations	
 about safety, healthcare and transport was handed out to 
 volunteers in connection with accreditation. 

4.2.4 Communication with the sports
The organising clubs were the EMG’s main carriers of the message. It 
was therefore important to communicate on an ongoing basis with 
the sports organisers responsible for the events. Initially sport-speci-
fic meetings were held, which then became monthly EMG meetings 
at which all sports were represented to provide information about 
what was happening within the organisation, to present news and to 
discuss common issues.  

4.2.5 Registration system
The registration system, which was delivered by SportingPulse and 
was an element of the EMG’s website, was launched in November 
2007. The task of meeting the linguistic requirements of European 
participants	made	this	work	difficult.	Many	people	perceived	the	re-
gistration	system	as	being	difficult	to	use,	despite	the	fact	that	it	had	
previously been used in other Masters Games without similar pro-
blems. It was confirmed that computer skills varied, not only among 
participants, but also between countries. The questionnaire revealed 
that 63% were satisfied with the registration system, while 23% were 
dissatisfied. However, these figures may be distorted in favour of the 
registration system, as only those who succeeded in completing the 
process responded to the questionnaire.

Alternatives were offered to the digital application system, as expe-
riences from events including other World Masters Games showed 
that you should not only offer a digital application system. Only a few 
months before the competition, the organisation decided to offer an 
application form that could be posted, faxed or emailed. Applications 
were also received by phone, and payments could be made via Post 
Office	giro	and	bank	giro.

4.3 Media and press
4.3.1 Media strategy
There were several parties behind the EMG project, with different 
roles in the event. In order to facilitate contacts with the media, the 
boundaries between the various parties were clarified in a simple 
media strategy.
•	 Project	management	was	responsible	for	the	event	in	general/
 specific project-related issues and passed on questions to the 
 relevant sports organisers.
•	 The	City	of	Malmö	was	responsible	from	the	city’s	perspective	and	
 for the event in relation to other activities.
•	 Skåneidrotten	was	responsible	for	the	significance	of	the	event	for	
	 sport	in	Skåne.

4.3.2  The EMG in the media before the event
Mass media interest in the Masters Games is generally low, and the 
same was true of EMG 2008. Media coverage of the EMG before the 
event consisted of:

•	 General	information	about	the	EMG.	Articles	that	dealt	with	the	
 event in general, what the EMG is, which kinds of sport are 
 involved, which sportsmen/women are expected to come to 
 Malmö and where they will be living. This also included articles 
 that dealt with the more social aspects of the event. Most of these 
 articles appeared in the local and regional press, although there 
 were also some in the national and foreign press.
•	 Sport-related	articles.	Articles	written	with	an	emphasis	on	the	
 various sports, i.e. everything from articles on the sports pages in 
 local, regional and national newspapers to articles in the magazine  
 Svensk Idrott, on the Swedish Sports Confederation’s website and 
 in/on each sport’s own newspapers/websites in Sweden, the Nordic  
 region and the rest of Europe. A number of these articles  
 mentioned some of the EMG’s high-profile figures, for example 
 Patrik Andersson, Tomas Sandström and Mattias Sunneborn.
•	 EMG/City	of	Malmö.	Articles	dealing	in	various	ways	with	the	City	
 of Malmö’s undertaking.

For information regarding the EMG that was issued to the media and 
involved the City of Malmö/the Leisure, Recreation and Sport Admi-
nistration, press information was sent out with the City of Malmö as 
the sender. This information dealt with matters including an appeal 
relating to the procurement of event services and the financial con-
sequences for the Leisure, Recreation and Sport Administration of the 
fact that there were fewer participants than expected. The media’s 
focus on a financial deficit and/or the general lack of interest in the 
event	reflected	the	general	attitude	towards	the	EMG.

4.3.3 Media work during the event
When the EMG’s press centre was opened, all those responsible for 
the sports were contacted. On the basis of brief interviews, summa-
ries of information were produced with interesting facts about each 
sport, and these were then used in press packs. At the same time 
steps were taken to ensure that each person responsible for a sport 
was contactable and prepared to take calls from the media and from 
media representatives on site out at the venues. Press information 
was sent out on an ongoing basis from the days leading up to the 
event and then continuously during the week of the event. The em-
phasis was on information about the sports, but there was also press 
information about the EMG in general including information about 
the EMG Games Centre and the evening events. The press information 
was sent to local/regional media (including the Danish media) and to 
sports	journalists	and	sports	editorial	offices.	The	press	information	
was also uploaded to emg2008.com.
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4.3.4 Media coverage during the event
Once the competitions started, media coverage increased, especially 
sporting	coverage.	The	EMG	got	off	to	a	flying	start	on	the	opening	
Friday, when there was healthy media presence on site to report from 
the Nostalgia Match between Sweden’s 1994 World Cup side and the 
Danish side from Euro 92. The EMG appeared frequently in the me-
dia during the week of the event. The daily newspapers Sydsvenskan 
and	 Skånska	 Dagbladet	 reported	 essentially	 every	 day	 from	 the	
EMG competitions. There were also reports in Kvällsposten and City. 
Other regional media, for example Kristianstadsbladet and Ystads 
Allehanda, wrote a number of articles. On television, Sydnytt, TV 4 
Öresund	and	Kanal	Lokal	reported	on	some	of	the	sports.	A	number	of	
radio channels (including P4 Riks, Radio Malmöhus, Favorit, Malmö-
kanalen and Mix Megapol) reported from various competitions and 
featured individual competitors as well as the parallel events in the 
Games Centre. Various sports media reported from the event, prima-
rily on their own sports, including the Swedish Walking Association, 
the Swedish Volleyball Association and the Swedish Badminton As-
sociation. A number of sports websites also carried reports, such as 
AlltOmHandboll.nu and budo.se.

4.3.5 Press/media centre
Before the event a handful of foreign and around 20 Swedish jour-
nalists/photographers had requested accreditation. A number of 
(primarily local) journalists/photographers also covered the event 
without requesting accreditation. Local/regional media did not need 
to visit the EMG’s press centre. Details of times and contact persons 
were simply arranged over the phone, and most reporting then took 
place on site out at the various venues. A summary of results after the 
competitions were completed was available on the website, at the 
EMG Games Centre and in the press centre.

The EMG press/media centre was open on every day of the event from 
09:00 until 18:00. The centre was located in IFK Malmö’s VIP suite in 
the Baltic Hall. Here there were information binders for each sport, a 
results box, a notice board with general information and information 
about Malmö.

The centre also provided a number of workstations with Internet ac-
cess and coffee, tea, water and snacks.
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Skånes	Idrottsförbund	assumed	responsibility	for	recruiting	sponsors	for	
the EMG. The aim was to find partnerships in which partners not only pro-
vided financial support, but could also contribute towards raising awa-
reness of the EMG and recruiting participants. It was a challenge to find 
business partners for the very first EMG, as the brand was unknown and 
the number of participants uncertain, and there was also limited mass 
media coverage. Despite this, EMG 2008 had three main sponsors and six 
sponsors. There were also a large number of suppliers. 

5.1 Sponsorship package
•	 Main	partner	
•	 Partner	
•	 Corporate	partner	

The partnership agreements were drawn up individually, e.g. in the 
form of barters, marketing, exposure, financial support. In relation 
to the sports organisers, the basic principle was that the EMG’s main 
partners should be given exposure at all competition venues, but that 
the sports’ own sponsors could be exposed at their own venue, on the 
condition that industry exclusivity was observed.

5.2 Our partnerst
The EMG business partners, companies and organisations were cate-
gorised	under	the	following	official	designations:

“Main	partners”	or	“Sponsors”.
Team Sportia, Casino Cosmopol, Sydsvenskan. 

“Partners.”	
Swedbank, Profile Professionals, Folksam, Färs & Frosta Sparbank, 
SAS, Kungsrestauranger i Malmö, Telenor, Hertz, Taxi Kurir.

Partners for the Nostalgia Match between Sweden and Denmark: 
The City newspaper, the Favorit radio channel, Audi and Steve Per-
ryman Sport Travel. 

“Organisers’	partners”	for	the	City	of	Malmö	and	Skåneidrotten:	
International Masters Games Association, European Masters Sports 
Association.	Regional:	Region	Skåne	and	the	County	Administrative	
Board	of	Skåne	County.

The most wide-ranging partnership agreement was concluded with 
the Team Sportia chain of sports shops, which set up a special shop 
at the Games Centre and sold goods to both EMG participants and 
residents of Malmö. Next to Team Sportia’s shop there was also an 
outlet for sales of EMG souvenirs and clothes, which was run by Pro-
file Professionals. Team Sportia contributed towards the marketing 
of the EMG by means of an in-store campaign, customer mailshots 
and advertising.

5. Sponsors/business partners
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6.1 General information about the sports at EMG 2008
The agreement between the EMSA and the City of Malmö stated that 
16 mandatory sports and up to ten optional sports would be included 
in EMG 2008. The main responsibility for recruiting sports organisers 
rested	with	Skånes	Idrottsförbund.	Agreements	were	concluded	di-
rectly with sports associations, with the regional or the national spe-
cial sports association. In all cases the actual implementation process 
was in the hands of one or more associations. 

During the first half of 2006 more than 30 sports were invited, and 
in most cases the responses were positive. Some sports, however, for 
example swimming, felt that the EMG competed too closely with vete-
rans’ competitions that were already established, and they declined.

6.2 Agreement
In autumn 2006 an agreement was presented to regulate the part-
nership between the sports and the EMG organisation. Discussions 
on the agreement focused largely on financial remuneration and the 
status of the competition venues. The participants’ fees had a bea-
ring on the agreement negotiations and resulted in the fees varying 
between sports from 34-217 euros (golf). The participants’ fees have 
been perceived to be high, especially for team sports (67 euros), but 
the individual sports also had comments about the participants’ fee 
(83 euros). 

Handball	 wanted	 to	 combine	 the	 official	 European	 Championship	
with the EMG competitions, and the European Handball federation 
(EHF) took a positive view. The result of this partnership must be 
considered extremely positive. Many participants were attracted by 
the competition’s championship status, and the partnership with 
the EHF was fruitful. The costs of the competitions increased, as a 
championship requires more than other EMG competitions, but this 
was outweighed many times over by the increased attention that the 
competition enjoyed and by the quality achieved together with the 
EHF.

6.3 Original and final sports
The sports that ran competitions within EMG 2008 were:
•	 American	football
•	 Badminton
•	 Beach	volleyball
•	 Pool
•	 Table	tennis
•	 Wrestling
•	 Archery
•	 Football
•	 Athletics
•	 Fencing
•	 Golf
•	 Handball
•	 Indoor	bandy
•	 Karate
•	 Orienteering
•	 Rugby
•	 Squash
•	 Volleyball

The sports that were contracted, but that did not hold their 
competitions, were:
•	 Basketball
•	 Carom	billiards
•	 Boules/Petanque
•	 Bowling
•	 Cycling
•	 Ju-Jitsu
•	 Judo
•	 Lifesaving
•	 Rowing
•	 Sailing
•	 Shooting

6. The sports
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6.4 Exhibition sports
During the week of the EMG a number of sporting events were held 
that were associated with the EMG, but that had their own organisa-
tions and application systems. These were an invitation competition 
for	 fencing,	an	 international	 football	match	 for	“old	boys”	between	
the Danish European champions from 1992 and the Swedish team 
that finished third in the 1994 World Cup at Malmö IP, the Christian-
loppet race (an open cycling race between Helsingborg and Malmö) 
and an open half marathon.

6.5 Delegates
All European associations for sports within EMG 2008 were contacted 
and invited to appoint technical delegates to the EMG. The invitation 
was sent with the board of the EMSA as sender. Only a handful of 
these associations responded to the invitation, and only a few sports 
had international delegates on site. 

6.6 Referees
In all cases except handball, local but competent referees were cho-
sen. No participants had any objections to this. On the contrary, most 
competitions appear to have been characterised by a very positive 
spirit of fair play.

Handball, which was competing at a championship level, required 
referees in all cases to be of neutral nationality, i.e. no referee could 
be of the same nationality as either team. 
 
6.7 Doping tests
In accordance with the agreement, five doping tests were to be 
conducted during EMG 2008. However, EMG 2008 did not have an 
agreement with the sports’ European associations, which meant that 
there was no facility to issue sanctions within each sport. Legal consi-
derations meant that no agreement was concluded with the Swedish 
Sports Confederation’s doping commission. The EMSA and EMG 2008 
therefore reached agreement that no doping tests would be conduc-
ted during this first EMG. 
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Before the EMG volunteers were recruited by both the main organisation 
and the various sports organisers (the associations). The sport-specific 
volunteers came largely from the ranks of the sports associations them-
selves. The main organisation recruited volunteers to work above all on 
transport arrangements, accreditation, healthcare and information. Re-
cruitment was conducted through www.frivillig.se and through mails-
hots and visits to upper secondary schools/universities. Mailshots to as-
sociations (retired persons’ and cultural associations) in Malmö were sent 
out in spring 2008, but without any significant success. 

There were about 750 volunteers working during the EMG. Of these, 
about 80 were recruited from outside sport, while the rest were based 
at the sporting venues. Students from the upper secondary school Jörgen 
Kocks gymnasium formed the basis of the accreditation centre and stu-
dents and the Media School helped at the press centre. 

In May information meetings were held for volunteers who had applied 
via the website. In August all volunteers were invited to receive training 
and information. Apart from general information about the European 
Masters Games and practical information about their tasks at the EMG 
in	Malmö,	Malmö	Tourism	provided	 tips	 about	“tourism	 in	Malmö	 and	
Skåne”,	Region	Skåne	(“Kamber”	emergency	care	unit)	with	a	duty	doctor	
during the EMG provided information about healthcare services for par-
ticipants and the Police Authority in Malmö provided information about 
the police’s work in connection with events in general and the EMG in 
particular. Volunteers were also offered a two-hour course on CPR.

All	officials	were	accredited	one	day	before	the	start	of	competition,	which	
was	also	when	the	packages	for	officials	were	issued.	All	officials	received	
T-shirts, a jacket, a rucksack and one meal a day, on the condition that 
they worked at least four hours a day and at least two days during the 
period.	A	handbook	for	volunteers	entitled	“Worth	Knowing”	was	issued	
before the EMG, and during the competitions there was a meeting room 
for all volunteers. A certificate from the EMG was issued to volunteers if 
requested.

7. Volunteers
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The agreement between the City of Malmö and the EMSA defined the 
service to be offered to the EMG’s participants. The agreement covered 
transport arrangements, security, healthcare, accreditation, accommoda-
tion, quality requirements for the competitions and ancillary events.

8.1 Accreditation and information
The EMG 2008 Games Centre was located in the Baltic Hall and was 
open every day from 07:30-21:00. This hosted accreditation and in-
formation (helpdesk) for transport arrangements, accommodation 
and sights. Accreditation opened three days before the Games star-
ted, so that early arrivals had the chance to organise accreditation 
and collect their participants’ packages. During these first days vo-
lunteers	and	officials	were	also	accredited,	and	the	system	was	tested	
and accreditation staff trained.

8.2 Accommodation
The EMG organisation decided to outsource hotel bookings to SkD Eu-
rokonf in return for a commission on rooms booked. The EMG website 
contained information and links to all forms of accommodation (ho-
tels, camp sites, youth hostels). Based on experience from the WMG 
in Edmonton in 2005, the EMG organisation decided not to offer over-
night accommodation in dormitories. Demand for budget accommo-
dation, however, proved to be far higher than estimated. The number 
of hotel nights booked fell far short of expectations. This indicates 
that participants were looking for cheaper accommodation, and also 
that many chose to arrange their own bookings without going via 
the EMG website. The survey of the tourist economy also reveals that 
most people stayed in hotels (68%), which also confirms this. 

8.3 Food and drink
At the sporting venues there were cafés or restaurants with food and 
drink for sale. At the Games Centre there was food, beer and wine, 
which were served from 11:30. Food was also prepared every day at 
the Games Centre for volunteers before being delivered to the ve-
nues.

8.4 Healthcare 
Region	 Skåne’s	 “Kamber”	 emergency	 care	 unit	 assumed	 responsi-
bility	 for	 arranging	 and	 staffing	 a	 healthcare	 reception	 centre	 for	
participants during the EMG. The reception centre was located next 
to the Games Centre and was open every day of the competition 
from 16:30-20:00. Out at the venues there was healthcare service 
for which the sports organisers were responsible, in accordance with 
the requirements specified for international masters competitions. A 
doctor from Kamber was responsible for co-ordinating the health-
care measures and also took part in the volunteer training sessions 
that were held in the weeks before the EMG began. 
During the EMG four participants were reported as having sought 
medical care via the healthcare reception for the treatment of shoul-
der and knee injuries. There was, however, one serious incident 
during the second day of the orienteering competition, when a Da-
nish participant aged over 70 died during the competition. The sport 
of orienteering is not entirely unaccustomed to this kind of incident, 
and both rescue staff and the association organiser handled the si-
tuation very well. 

8.5 Insurance policies
In accordance with the EMG’s terms and conditions, all participants 
were responsible for their own insurance cover. All accredited people 
(participants and volunteers) were, however, insured against acci-
dents through Folksam, a business partner of the EMG. 

8.6 Security
One person from the Police Authority in Malmö maintained conti-
nuous contact with the project organisation before and during the 
EMG. This contact person was also involved in the volunteer training 
sessions, providing tips and advice, and giving information about the 
police’s activities during the event. The police were also present at 
the Games Centre for an hour or so each day to answer questions or 
collect	reports.	The	security	company	Örestads	Bevakning	reinforced	
security at both the Games Centre with permanent monitoring and 
at the various venues with inspection rounds during the evening and 
night time. Despite the security measures, there was a break-in at the 
EMG Games Centre on the night of 2-3 September, resulting in the 
theft of ten computers from accreditation. However, this theft did not 
have a noticeable effect on activities. 
Each sports organiser was responsible for fire safety and for ensuring 
that evacuation routes were not blocked. Security issues were managed 
between the sports organiser and the tenant of the premises, in most 
cases the City of Malmö’s Leisure, Recreation and Sport Administration. 

8.7 Transport arrangements
According to the agreement with the EMSA, everyone was to be offe-
red free transport during the competitions. All transport services de-
parted from the Games Centre, and left one hour before competitions 
started. A shuttle bus also stopped off at Malmö Central Station in the 
mornings and afternoons to take participants to the Games Centre. 

8. Participant service
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Turisternas besök i Malmö 
Nästan alla, 99 % av deltagarna och 97 % av de medföljande, uppgav att de 
befann sig i Malmö primärt för att besöka EMG. 
 
82 % av deltagarna och 72 % av de medföljande uppgav att de övernattade i 
Malmö kommun i samband med EMG. I snitt övernattade deltagarna i 3,8 
nätter i Malmö och de medföljande något kortare – 3,2 nätter.  
 
 

 
 

 

 

 

 
 

Drygt två tredjedelar av de övernattande turisterna bodde på hotell i Malmö 
under EMG. I övrigt visas fördelningen mellan olika boendekategorier i 
diagrammet nedan. 
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9.1 General
The social events are extremely important to the Masters Games 
concept. The activities for which the EMG was responsible were the 
opening and closing ceremonies, as well as themed entertainment 
evenings every day. These events were free of charge for everyone 
with accreditation.  

9.2 Opening and closing ceremonies
The opening ceremony took place in the Baltic Hall on Saturday 30 
August. Participants, competition organisers, business partners, vo-
lunteers and residents of Malmö were all invited. About 2,500 people 
came	to	the	official	opening.	On	the	programme	were,	besides	the	
opening	address,	appearances	by	the	Malmöflickorna	dance	group,	
the Fire Service Orchestra, trapeze artists Jimmy and Anna, and in-
terviews and presentations by Jesper Aspegren. The actual ceremony 
lasted one hour and was very well received in terms of scope and con-
tent. The evening continued in the entertainment marquee with the 
Malmö Fire Service Big Band. 

The EMG ended on 6 September with a closing speech of thanks from 
the	organiser	and	the	EMSA,	and	the	hand-over	of	the	EMG	flag	to	
Italy and Lignano as host of the next EMG 2011. The evening con-
tinued in the entertainment marquee with the group Waterloo and 
their repertoire of ABBA songs. The evening attracted about 1,000 
people. 

9.3 Themed evenings
The entertainment marquee was open until 23:00 on weekdays and 
until 01:00 on Friday and Saturday. As well as food and drink, themed 
evenings were organised with live entertainment, after which a DJ 
took over until the end of the evening.
- New Bands in Town
- Rock’n’Roll
- Country and western

- Dance Band
- All the Hits
- Absolute Swedish Traditions

The questionnaire revealed that 60% were satisfied or very satisfied 
with the activities in the Games Centre, while 10% were dissatisfied 
or very dissatisfied. 30% had a neutral attitude, many of which pre-
sumably did not attend any activities.

9.4 Medal ceremonies 
Most sports organisers chose to hold the prize giving ceremonies im-
mediately after each competition. All participants received a diploma 
and medals were presented to those coming first, second and third. 
9.5 Other ancillary events 
In addition to the usual tourist programme, participants were offered 
a trip to Häckeberga Slott, which took place on 5 September. Because 
of	participant	numbers	being	too	low,	the	“Swedish	traditions”	event	
took place as a part of the themed evening on 6 September.  

9.6 VIP activities
Accredited as VIPs were board members of the European Masters Ga-
mes Association and the World Masters Games Association, delega-
tes and representatives from European specialist sports associations, 
members of the organising committees for the next WMG in Sydney 
2009 and the EMG in Lignano 2011, EMG business partners and elec-
ted	representatives	of	Skånes	Idrottsförbund	and	the	City	of	Malmö.	
The VIP guests were offered items including extended transport ser-
vice and a welcome dinner at the City Hall, an evening of gaming at 
Casino Cosmopol and dinner at Svaneholm Slott as guests of Region 
Skåne.	
 

9. Entertainment/culture

Games Center
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10. Finance
In January 2006 the three-year budget that formed the basis of the agree-
ment concluded by the City of Malmö with the EMSA was presented. The 
budget at that time was SEK 5.6 million, based on 6,000 participants and 
with an estimated budget surplus of SEK 124,000. 
The original budget was revised during 2006. Among other things, the 
costs of preparing the venues, marketing, IT and communication, remu-
neration to the sports and social events were increased. The budget pre-
sented to the Leisure, Recreation and Sport Administration in April 2007 
had increased by almost SEK 15 million. The new budget also formed the 
basis of the request that the Leisure, Recreation and Sport Administration 
submitted to the Municipal Executive Board for a special grant of SEK 2 
million for costs in connection with the city’s hosting of the event. The 
Municipal Executive Board authorised the grant. The budget for 2008 (at-
tached) was approved by the steering group in December 2007. 

Budgeted income came largely from participants’ fees and companions. 
Other income items were: sponsors, accommodation commission, sales 
income,	social	events,	contributions	from	Region	Skåne	and	the	EU.	Most	
of the income related directly to the number of participants, especially 

participants’ fees and sales income. Because of changes in the EU pro-
grammes in 2007, an application was never made for EU support for the 
EMG.

The number of participants did not affect the cost side in the same way. 
The indications from the sports organisers during the spring were that 
participants would be making late applications. The organisation there-
fore worked on both marketing and preparations in accordance with the 
original plan until mid-June. In its discussions, the steering group had 
also decided that those who applied would experience the programme as 
promised in the invitation. The social events were thus organised largely 
according to plan. 

The	costs	of	officials	and	packages	for	participants	were	also	cost	items	
that were decided upon at the beginning of the year, and were adopted 
according	to	a	budget	based	on	10,000	participants	and	2,000	officials.	
These costs related primarily to clothes, rucksacks and medals. Hopes of 
achieving significantly reduced prices or free communication in Malmö 
for all participants meant that transport costs were budgeted at a rela-

tively	low	level.	Unfortunately	Skå-
netrafiken was unable to comply 
with the request, and alternative 
solutions were drawn up within the 
budget framework. 

According to the agreement, the 
EMSA was to receive a commission 
on participants’ fees for participant 
numbers over 5,000. This cost item 
did not materialise. 

The Leisure, Recreation and Sport 
Administration assumed responsi-
bility for financial reporting, and 
was also responsible for all costs 
within the project in 2006 and 
2007, which largely comprised wa-
ges of project employees, marke-
ting and remuneration to the EMSA 
corresponding to SEK 3 million. The 
Leisure, Recreation and Sport Admi-
nistration also assumes responsibi-
lity for the budget deficit.

INCOME Budget  Actual
Participants’ fees   7 470 1 858
Participants’ fees – companions 480 140
Commission from accommodation (hotels, camp sites) 1 100 25
Sponsors/partners 750 530
Sales, social events  3 500 450
Region	Skåne	 600	 600
County Council 100 100
City of Malmö Municipal Executive Board  2 000 2 000
Leisure, Recreation and Sport Administration 3 500 3 500

Total 19 500 9 203
    

COSTS     

Cost coverage, organising associations 4 035 943
Venues (rent and preparation) 1 470 830
Administration (wages, IT, travel) 4 215 3 913
Competition administration (registration/accreditation systems) 1 300 692
EMSA as agreed (participants’ fees/delegates) 1 030 574
Costs	of	officials	 1	250	 537
Transport arrangements (participants) 200 175
Costs of sales, social events 300 201
Games Centre + opening/closing ceremonies 2 000 2 011
Package for participants incl. medals 1 500 840
Marketing 2 000 1 980
Unforeseen activities 200 79

Total 19 500 12 775

RESULT 0 -3 572 
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Acceptance
In order to succeed in reaching the European sporting movement as a whole, 
there must be greater acceptance at all levels: locally, regionally, nationally 
and	internationally.	The	difficulties	experienced	by	Malmö	in	marketing	the	
EMG were made worse by the fact that several sports resisted the event at an 
international level. In this context there is a big responsibility on the EMSA/
IMGA to gain support for the event on an international level. There is also a 
need to integrate the EMG into the international competition calendar of the 
various sports. 

Target group
For many people who simply engage in sport for fun, EMG 2008 felt far too 
pretentious and we never succeeded in getting the message through that the 
EMG	really	were	competitions	“for	all”.
The	prices	and	the	 length	of	 the	event	were	also	 factors	that	such	“casual”	
athletes did not feel really comfortable with. We also perceived that the par-
ticipants who attended expected good events, with tough competition, high 
standards of referees and venues, and the opportunity to set records and win 
medals. The EMG is currently an event that is aimed at former competitive 
athletes.

Company sport
In conversation with the EMSA it emerged that the European Federation for 
Company Sports is not a natural partner for the international masters move-
ment and should not be encouraged. We do believe, however, that extended 
collaboration on an international level would increase the opportunities to 
reach those who engage in sport for fun.  

Registration 
We can confirm that extended collaboration with SportingPulse would have 
made it easier to handle the registration system for the EMG. There were 
shortcomings in the specification of requirements and some misunderstan-
dings arose with regard to the processing of both online and manual regist-
rations. We would also emphasise the need to have a registration system that 
can handle a number of languages. It is our perception that it is not enough 
to have only an English version. Flexibility in terms of payment is also im-
portant. Computer skills are not yet at the same level all over Europe. 

Accommodation
Experiences from Malmö are that many participants are looking for budget 
alternatives. Before EMG 2011 it might be an idea to consider dormitory op-
tions, especially for the bigger team sports. We also believe there is an inte-
rest in package solutions for both groups and individual participants. 

Marketing
The	simplest	and	perhaps	most	likely	explanation	for	the	difficulty	in	making	
an impact was that the concept and the brand of the EMG were completely 
unknown. Building up a new brand requires both time and resources, and 
supplies of both were limited. We can, however, confirm that the next or-
ganiser has a better starting point for continuing work with the EMG as a 
concept and a brand.

Number of participants
With the benefit of hindsight, perhaps we should have set the target lower 
and not mentioned a figure of 10,000 participants. On the other hand, the 
scale of the event and the number of participants created the drawing power. 
The fact that the target was also considered realistic by both sports organi-
sers	and	the	EMSA/IMGA	means	that	it	would	have	been	difficult	to	have	a	
lower target. 

Packages for participants
EMG 2008 invested in a high-quality rucksack, which proved the right choice. 
Many of the participants were very satisfied with the rucksack and carried it 
with them throughout their stay in Malmö. This also contributed towards the 
EMG becoming a part of the city’s profile during the event. The package also 
included a waterproof poncho, a water bottle, various product samples and 
information material. 

Merchandise
A large range of EMG products was produced and sold in the Games Centre. 
The basic concept was that the clothes should be high quality and functional. 
The colour scheme was blue, white and yellow, with a discreetly positioned 
logo. Experiences from the EMG show that many of the participants were 
happy	to	wear	colourful	tops,	and	the	yellow	officials’	sweater	sold	well	in	the	
last few days. For financial reasons, EMG 2008 chose not to have a mascot. 
We believe it would have been good to have had a mascot to complement 
the product range, out of consideration to participants who asked for gifts to 
take home for younger family members. 

Information to participants
EMG 2008 communicated continuously with participants in English and Swe-
dish via digital newsletters. It would have been desirable to have been able 
to expand this to include more languages, e.g. German, French, Spanish and 
Russian. There were volunteers with language skills on site during the EMG, 
primarily at the accreditation centre. We can, however, confirm that the in-
formation initiatives at the Games Centre and out at the venues could have 
been more extensive and better. 

Games Centre
The EMG wanted to offer social fellowship, and in Malmö various opportu-
nities were offered at the Games Centre, where there was an Internet café, 
photo sales, information, food and entertainment. We can confirm that mar-
keting of all of the Games Centre’s facilities should have been better during 
the course of the EMG. Participants who spent whole days out at the sports 
venues needed reminding about the programme if they were to make their 
way there.  

Sponsors
The fact that EMG 2008 was a new event and an unknown brand affected 
the interest of sponsors. It is important that when the brand is built up in 
the future, it is also possible to describe and segment participants in order to 
generate interest among future business partners. 

11. Analysis
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12. Appendix
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Appendix A
PARTICIPANT STATISTIC

Participants per sport EMG 2008 Participants

American football 60
Badminton 70
Beach volleyball 40
Pool 11
Table tennis 52
Wrestling 139
Archery 155
Football 170
Athletics 772
Fencing 25
Golf 32
Handball 692
Indoor bandy 67
Karate 108
Orienteering 225
Rugby 150
Squash 87
Volleyball 167

Total 3022

Sex Percent

Kvinnor 22,3
Män 77,7

Age group interval 5 years Percent

30-34 1,3
35-39 15,4
40-44 19,6
45-49 22
50-54 15,2
55-59 8,8
60-64 6,4
65-69 5,7
70-74 3,4
75-79 1,4
80-92 0,8

Age group interval 5 years Percent

30-39 16,7
40-49 41,6
50-59 24
60-69 12,1
70-79 4,8
80- 0,8

Average age Years

All 49,5
Women 49
Men 49,65

Mean age Years

All 47
Women 47
Men 47

Country Percent

Sweden 29,1
Others (26) 11,7
Denmark 9,5
Ukraine 7,3
Russia 6,2
Hungary 5,5
Germany 5,3
Latvia 4
Czech Republic 3,5
Lithuania 3
Poland 3
United Kingdom 2,2
Estonia 2
Italy 1,9
Finland 1,4
Spain 1,4
Norway 1
Slovenia 1
Austria 1
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Appendix B
EMG ORGANISATION

Steering committee
Bo Sjöström (Leisure, Recr. & Sport Admin) 
Gert-Ove Gren (Leisure, Recr. & Sport Admin) 
Per-Olov Bergqvist (Leisure, Recr. & Sport Admin) 
Mats	Werne	(Skåne	Sport	Assoc.)
Ingmar	Andersson	(Skåne	Sport	Assoc.)	
Malin Eggertz Forsmark (EMG)

Reference group
Per-Olov Bergqvist (Fritidsförvaltningen), 
Bengt Hall (Kulturförvaltningen), 
Lars Carmén (Malmö Turism), 
Gunnar Ericsson (Gatukontoret), 
Per Almström (Länsstyrelsen), 
Henrik	Gidlund	(Region	Skåne),	
Ivar Scotte (MISO/MIP), 
Mats	Werne	(Skåneidrotten),	
Malin Eggertz Forsmark (EMG)

EMG office
- Project manager, marketing & communication: 
   Malin Eggertz Forsmark (75%)
- Project manager Sports & venues: Martin Lundgren (100%)
- Project manager Participant service: Sanne Cederstam (100%)
- Project assistent: Mats Nilsson (50%)
- Project assistent/volontärsansvarig: Camilla Ekelund (100%)
-	Sponsors:	Joakim	Lindström,	Lars	Nordmalm	(Skåneidrotten)
- Media: Malin Andersson (Fritidsförvaltningen, Malmö Stad), 
				Joakim	Lindström	(Skåneidrotten)
-	Transport:	Susanne	Tägt	(Skåneidrotten)
- Project assistent: Ola Erlandsson
- Project assistent:  Tobias Nydesjö
- Entertainment manager: Marcus Andersson, Dreambag

EMSA

City of Malmö

Steering Committee

EMG	Offi		ce

Media

28 LOC 

Sports sponsors

Sequrity/Medical

Referees

Results 

Ansvarsfördelning	EMG	2008	Malmö	Stad	(MS),	Skåneidrotten	(SI)

Sponsors Volunteers

Transport

Opening / Closing Ceremonies

Social events

MarketingSports & Venues Participant Services

Finance Referensgrupp

Leisure, Recr & Sport Admin Skåne	Sport	Assoc
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Appendix C
EMG ORGANISATION - LOC

LOC Contracted Realization LOC contact
Sveriges Amerikanska Fotbolls Förbund (SAFF) 070731 Yes  Joan Travesset
Skånes	Badmintonförbund	 070608	 Yes	 Göran	Strand
Malbas, Basket  070605 No Tommy Rosenqvist
Skånes	Volleybollförbund	(+	Beach)		 070601	 Yes	 Mats	Andersson
Malmö Carambolklubb 070705 No Mats Norén
Interpool 071017 Yes Stefan Wärenfelt
Skånes	Bordtennisförbund	 070612	 Yes	 Ulf	Rodin
Sydsvenska Bouleförbundet 070621 No Sven Jönehede
Kulladals	BS	och	Pilgårdens	BC,	Bowling	 070618	 No	 Anette	Johannesson
Skånes	Brottningsförbund	 070612	 Yes	 Gerry	Olsson
BK	Gripen,	Bågskytte	 070612	 Yes	 Lennart	Andersson
Skånes	Cykelförbund	 070628	 No	 Thomas	Nilsson
Ldb FC Malmö, Husie IF Dam, Fotboll 070611 Yes Kenny Jönsson
Heleneholm IF, MAI, IK Pallas, Friidrott 071022 Yes Lennart Samuelsson
Kvarnby GK, Rönnebäcks GK, Velling GK, Bokskogens GK, Golf 070919 Yes Johan Carnemalm
Dalhems IF, Handboll 071211 Yes Johnny Nelderborn
Skånes	Innebandyförbund	 070613	 No	 Mattias	Linell
Malmö Innebandy   Yes Henrik Berggren
Svenska Budo & Kampsport-förbundet, jujutsusektion 071126 No Gunnar Hoffsten
Judo Syd 070831 No Anders Frick
Enighet, Karate  Yes Leif Almö
Svenska Livräddarsällskapet  No Christer Junefelt
PAN-Kristianstad 070625 Yes Bo Ullman
Cph Roddklubb, Cph Regattaförening, Dansk förening för roddsport 080204 No Niels Holmquist
Skånes	Rugbyförbund	 070621	 Yes	 Knut-Åke	Sjöbeck
Skånes	Seglarförbund	 070928	 No	 Jörgen	Nilsson
Malmöskyttarna 070628 No Leif Jönsson
Svenska Squashförbundet 070601 Yes Thomas Troedsson
Malmö Bellevue Tennisklubb 070627 No Margareta Andersson
Malmö Fäktklubb  Yes Thomas Isaksson
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Appendix D
SPONSOR PACKAGES (pictures not possible to translate)

HUVUDPARTNER

 EMG PAKET

150.000

 BRANSCHEXKLUSIVITET

 ALLA TÄVLINGSARENOR

 GAME CENTER

 HEMSIDA

 TRYCKSAKER

 ANNONSER

 EMG-LOGOTYP RÄTTIGHETER

 EMG HANDBOKEN

 DELTAGAR - KIT

HUVUDPARTNER

FÖRETAGS
PARTNER

 E

MG PAKET

25.000

 LOGOTYP PÅ 
 EMG:S HEMSIDA
 
 EXPONERING 
 PROGRAM - LOGOTYP

 EMG LOGO I EGEN INFO
 
 10 FRIPLATSER 
 NORDIC WALKING
 ELLER HALVMARATON

 2 BILJETTER INVIGNING

 2 BILJETTER VALFRI TEMAKVÄLL

  ERBJUDANDE FRÅN 
 EMG-PARTNERS

PARTNER

50.000

 GAME CENTER

 DELTAGAR KIT

 EMG HANDBOKEN

 HEMSIDA

 

 EMG PAKET

FÖRETAGS
PARTNER

 E

MG PAKET

25.000

 LOGOTYP PÅ 
 EMG:S HEMSIDA
 
 EXPONERING 
 PROGRAM - LOGOTYP

 EMG LOGO I EGEN INFO
 
 10 FRIPLATSER 
 NORDIC WALKING
 ELLER HALVMARATON

 2 BILJETTER INVIGNING

 2 BILJETTER VALFRI TEMAKVÄLL

  ERBJUDANDE FRÅN 
 EMG-PARTNERS
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FÖRUTSÄTTNINGAR FÖR SAMARBETE
BRANSCHEXKLUSIVITET
Ingen konkurrent får exponeras i samband med EMG2008.

ARENATÄCKNING
Vid samtliga arenor ca 20 st kommer samarbetspartnern att exponeras 
tillsammans med EMG-loggan vid entré och med större banderoll inne på arenan. 

GAME CENTER
Monteryta i EMG 2008 Game Center. Game Cemter kommer att ligga vid 
Stadionparken - Malmö Stadion och vara högkvarteret för mästerskapen.

HEMSIDA
Samarbetspartners kommer att finnas med på EMG2008 
hemsida (startsida) med logotype.

TRYCKSAKER
Medverkan i vissa trycksaker skall innehålla samarbetspartners logga.

ANNONSERING
Medverkan i viss annonsering, både i tryckta och virtuella medier.

EMG LOGOTYP
Rätt att använda EMG-loggan i egna sammanhang.

EMG HANDBOKEN
Medverka i handboken som går ut till alla deltagare.

DELTAGAR-KIT
Skicka med profilmaterial i kitet.
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Appendix E
MARKETING MATERIAL
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Web ads
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OFFICIELLT PROGRAM EMG 2008

Malmö 29 augusti - 7 september

hela denna bilaga är en annons • distribueras med sydsvenskan 25 augusti 2008
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Ads
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Appendix F
TOURIST FINANCIAL REPORT

(available at www.emg2008.com  in Swedish only)

Viktoriagatan 13, Box 5068, SE-402 22 Göteborg, Sweden, Tel +46 31 75 95 000, Fax +46 31 75 95 001, www.turismensutredningsinstitut.se 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

European Masters Games 2008 

Malmö stad/Malmö Turism 

 

Karin Olsson 

Oktober 2008 

 

TUI:s	utvärderingar	av	EMG	2008	kan	beställas	via	Malmö	Turism	på:
malmo.turism@malmo.se
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